Egg & Cheese

Breakfast Sandwich
on 4" Original
Naan Round

T STUDENTS SAY THEY SNACK
%»5.8 TIMES PER WEEK1

L:‘, Keep snacks snmple yet versatile with convenient
~ .~ NaanDippers° and on-hand ingredients.

Falafel Wrap
on Original
Teardrop Naan

-

FLATBREADS WITH

- Commitment to authentnc dough recipes

Clean ingredients, nothing artlf cial

Naan Banh Mi
Sandwich on 8"
Round Naan

Made with real buttermilk and ghee

DRIVES EFFICIENCY

Prepped in minutes with reduced staff

T1% of sruvewts L TRYING:
* NEW DISHE AND FLAVRS

Create globally inspired dishes with
'hentlc versatile flatbreads § } W

Optimizes inventory and provides a versatlle base for multlple menu offenngs A
- Offersa consistent experience every time .~~~
Holds‘well, both warmed and chilled




SERIQUSLY GOOD CRUST FOR SERIOUS PIZZA EATERS

e e e e e

Our R&D team spent two years discovering how to make the best pizza crust. We traveled across
Europe, tasting true artisan crusts to understand the recipes and baking methods behind them.
Now we craft our own, taking the time to make a better crust that tastes truly exceptional.

- Artisan-inspired process that mimics the gentle touch of the human hand.

- Doughis bulk fermented to develop texture and flavor for a noticeable difference right from
the first bite.

- Flavor enhanced with sourdough.

- Baked in patented high-heat oven technology to mimic the artisan stone ovens that produce
some of the best pizza crusts in the world.

Calabrese on
12" Thin Pizza
Crust

A, STONEFIRE' PIZZA CRUSTS

PREFERRED 2:1

OVER THE LEADING FOODSERVICE PIZZA CRUSTS*

FGF CODE \ PRODUCT NAME ] UNIT SIZE T UNITS PER CASE| CERTIFICATIONS
TRADITIONAL TEARDROP NAAN

ROUND NAAN

8000066 Original Naan Rounds

FLATBREAD

PIZZA CRUSTS

8100119 Thin Pizza Crust

“Actual dimensions may vary

All Stonefire®
Products are Made

l in Zero Waste

Facilities

) | FOR MORE INFORMATION, VISIT STONEFIRE.COM/FOODSERVICE
S?lmef ' OR REACH OUT TO YOUR LOCAL KEYIMPACT REPRESENTATIVE

© FGF Brands, Inc \ *Foodservice Director, 2021 - 2Aramark Student Engagement Campus Guide  *FGF Brands p_mprietary research
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